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I-80 CSMP Public Engagements through Social Media – Introduction 

Multiple types of virtual meetings were used to involve communities across four states, and social media 

engagement strategies - including weekly podcast updates, a Twitter feed, and Newsflash eblasts, were 

implemented to keep participants energized and engaged without face-to-face meetings. Additional 

branded collateral materials included business cards and magnets, study brochure, study timeline, 

Implementation Task Force approval process chart, and PowerPoint presentations. 
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